
• NEWS AT J.B.BODA 2-4

• PRIME STORY 5-8

The CIMA Zone Insurance Market 5-8

• J.B.BODA GROUP  SERVICES 9

CONTENTS PAGE NOS.

2Mar 2023



2

NEWS AT J.B.BODA



3



4

Mr. Rohit Boda was featured on the cover of The Insurance Times – February Edition, a prestigious journal in the 

insurance industry.

The article highlights his vision for the company, future roadmap, and assessment of industry trends including the 

impact of climate change, innovation through blockchain, and technology's role in improving operational efficiency. 

“Technology-aided value adds have become an integral part of the reinsurance business. Let it be Rule Engine, 

Underwriting manuals, Predictive Models in pricing or embedded products, all of it is playing an important role in the 

expansion of the reinsurance market” – Mr. Rohit A. Boda, Group Managing Director, J.B.BODA GROUP

Read the article at https://online.flipbuilder.com/yojw/jsbe/ or You can also find the below link to his LinkedIn page: 

https://www.linkedin.com/posts/rohitboda_blockchain-india-technology-activity-7031483293761945600-JG1x

https://online.flipbuilder.com/yojw/jsbe/
https://www.linkedin.com/posts/rohitboda_blockchain-india-technology-activity-7031483293761945600-JG1x
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The CIMA Zone Insurance Market

CIMA In 2020

• Penetration rate: 1%.

• Density: 13.64 USD.

• Life and non-life premiums: 1369 billion FCFA (2.561 billion USD).

• Life premiums: 484 billion FCFA (905 million USD).

• Non-life premiums: 885 billion FCFA (1.656 billion USD).

• Non-life combined ratio: 80.2%.

• Number of licensed insurance companies: 177.

• Number of reinsurance structures (including regional or foreign subsidiaries and outlets): 19.

• Total number of license withdrawals: 37 (since the establishment of CIMA).

• Number of employees of insurance and reinsurance companies: 7558.

• Investments made by all insurers: 2747.94 billion FCFA (5.138 billion USD).

• Average rate of return on investments: 3.5% in non-life insurance and 2.9% in life insurance.

CIMA: Premium Evolution Per Life And Non-Life Class Of Business

From 1995 to 2020, insurance activity in the CIMA zone, all classes of business combined,

was multiplied by six. During the same period, life premiums increased ten times, while non-

life premiums went up fivefold(1).

The share of life insurance in total premiums has increased by 75% in 26 years, from 20% in

1995 to 35% in 2020, while non-life insurance has declined (80% in 1995 versus 65% in

2020).

Premiums 1995 2011 2020
1995/2020

evolution (2)

2011/2020

evolution (2)

Life

95 million USD

(46.922 billion 

FCFA)

384 million USD

(199.286 billion 

FCFA)

905 million USD

(484.192 billion 

FCFA)

932% 143%

Non-life

371 million USD

(181.789 billion 

FCFA)

1.025 billion USD

(531.341 billion 

FCFA)

1.656 billion USD

(884.892 billion 

FCFA)

386.7% 66.5%
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(1) Evolution in FCFA

(1) Evolution in FCFA

Premiums 1995 2011 2020
1995/2020

evolution (2)

2011/2020

evolution (2)

Total

466 million 

USD

(228.711 billion 

FCFA)

1.409 billion 

USD

(730.627 billion 

FCFA)

2.561 billion 

USD

(1 369.084 

billion FCFA)

498.6% 87.4%

Life insurance 

shares
20% 27% 35% - -
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CIMA : Life And Non-Life Premium Evolution Per Country

With a 30% market share in 2020, Côte d'Ivoire is the undisputed leader in the CIMA zone,

with Cameroon and Senegal trailing in second and third place respectively. This top three is

followed by Burkina Faso and Gabon. The latter, penalized by the fallout of the economic

crisis of recent years, is in fifth position in 2020.

Gabon is even surpassed by Burkina Faso, which, with a growth rate of 181% from 2011 to

2020, is the country in the CIMA zone that has reported the strongest growth in premiums over

the past ten years.

In millions USD

2011 2015 2020 2011/2020 evolution (1) 2020 shares

Côte d'Ivoire 351 472 772 127% 30.2%

Cameroon 272 304 388 47% 15.2%

Senegal 181 201 385 120% 15.0%

Burkina Faso 74 97 203 181% 7.9%

Gabon 179 198 195 12% 7.6%

Togo 71 81 128 88% 5.0%

Benin 68 78 124 88% 4.9%

Congo Brazzaville 75 159 112 54% 4.4%

Mali 54 58 106 102% 4.1%

Niger 38 49 70 84% 2.7%

Equatorial Guinea 23 26 37 68% 1.4%

Chad 16 24 28 78% 1.1%

Central African Republic 7 5 11 61% 0.4%

Guinea Bissau - - 2 - 0.1%

Total 1409 1752 2561 87% 100%

(1) Evolution in FCFA
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Evolution Of Life And Non-Life Premium Evolution: Africa-CIMA Comparison

In millions USD

Sources: Sigma 2020 and CIMA annual reports

A comparison of (life and non-life) premiums between the CIMA and Africa zones over the

2011-2020 period shows a significantly higher rate of premium growth for the CIMA zone than

for the Africa zone.

Expressed in U.S. dollars, life and non-life premiums reported for the continent as a whole had

shrunk by 13% during the period under review, while those in the CIMA zone grew by 82% (1).

It is the life class of business, with a growth rate of 136% (2) over the period 2011-2020, that is

driving the insurance business in the CIMA zone.

Another striking but modest fact is that CIMA's share of the African premium market

continues to grow. Limited to 2% in 2011, it will rise to 4.25% by 2020.

In fact, the CIMA zone countries that use the CFA franc, a currency pegged to the euro, are

benefiting from the good performance of the latter currency against the US dollar. At the same

time, the main African currencies, in particular the South African Rand, the Nigerian Naira, the

Algerian Dinar, the Tunisian Dinar and the Egyptian Pound, are falling heavily against the US

currency.

Source: Atlas Magazine

Premiums 2011 2015 2020 2011/2020 Evolution

Africa

Life 47007 42987 41097 -12.57%

Non-life 22267 20955 19093 -14.25%

Total 69274 63942 60190 -13.11%

CIMA Zone

Life 384 492 905 136%

Non-life 1025 1260 1656 61%

Total 1409 1752 2561 82%

CIMA's market share in Africa 2% 2.74% 4.25% -



DISCLAIMER

This document is intended for general information purposes only. We do not accept any responsibility or liability for any errors or omissions therein / therefrom.

We have not verified the contents of this document and we do not vouch for their authenticity. We hereby disclaim any responsibility or liability in these regards.

Any statements, facts, figures, opinions, beliefs or views contained in this document do not necessarily reflect our sense, opinion or view and we cannot be held responsible or liable for them.

Nothing herein contained shall constitute or be deemed to constitute a recommendation or an invitation or a solicitation or a suggestion for any party, person,  product or service.

Reproduction or distribution of this document without our permission is strictly prohibited.

All disputes subject to Mumbai jurisdiction only.

Head Office:

Maker Bhavan No. 1, Sir Vithaldas Thackersey Marg, Mumbai 400 020 (INDIA)

Telephone : + 91 22 6631 4949 / 6631 4917 * Telefax : + 91 22 22623747 / 22625112

E-Mail : jbbmbi@jbbodamail.com * Web : http://www.jbboda.net * Follow us on   fa Li

For any further enquiry regarding J.B.Boda Group kindly write to jirafe.vinayek@jbbodamail.com
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http://www.jbboda.net/
https://www.facebook.com/jbboda
https://www.linkedin.com/company/jb-boda
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